
  CSR Policy of Sanden  Business Expansion

At a Glance

Composition of Net Sales  
by Business Segment (Fiscal 2017)

Automotive 
Systems Business

72.6%

¥208,855 
Millions of yen

Automotive Systems  
Business
We are pursuing the further development of 
next-generation air-conditioning systems that 
are friendly to people and to the earth. The 
Sanden Group’s car air-conditioning system 
products rapidly meet vehicle electrification 
requirements and are adopted by automobile, 
construction equipment, and agricultural 
equipment manufacturers all over the world.

Commercial Store Systems  
Business
We provide support for the food product dis-
tribution, mainly through provision of our retail 
store systems and vending systems. We pro-
vide environmentally friendly products, sys-
tems, and services that contribute to the 
business growth of our customers globally.

Commercial Store 
Systems Business 

23.7%

¥68,147 
Millions of yen

Other Business 

3.7%

¥10,605 Millions of yen

The Sanden Group’s CSR policy is based on putting the company’s Corporate Philosophy* into prac-
tice, with each and every employee remaining aware of these policies and incorporating them into 
their daily activities.
 With the goal of achieving a sustainable society and ensuring further growth, we established in 
2015 and continue to work on priority (materiality) CSR issues that reflect the expectations of our 
stakeholders.
 *Please see page 1 for information regarding our Corporate Philosophy.

Relationship with our Stakeholders

The Sanden Group not only values but seeks to deepen communication with our many stakeholders, including our customers, 
employees, and shareholders. While deepening our connections with customers through daily factory tours and exhibitions, we 
also continue to engage in direct dialog with our partners at policy briefings and CSR hearings. In addition to the timely disclo-
sure of information to our shareholders, we have received valuable feedback from these same shareholder via distributed ques-
tionnaires. The Sanden Group will continue to engage in dialog in line with our goal of bolstering satisfaction among all our 
stakeholders.

•  Reducing the environmental 
impact from business activities

•  Achieving product environment 
indicators through the develop-
ment of new models

•  Develop technologies to reduce 
the environmental impact when 
products are used

•  Participate in biodiversity-related 
activities in the Sanden Forest

Engagement with stakeholders

•  Customer counseling center
•  Exhibitions
•  Stakeholder dialogue

•  Various types of workplace meetings
•  Awareness surveys
•  Intranet group reports
•  Internal reporting system (internal and 

external contact points)

•  Dispatching of instructors for lecture, 
training, or educational activities

•  Various types of volunteer activities and 
support activities for NPOs, civic groups

•  Plant tours
•  Meetings to exchange opinions with NPOs

•  Policy briefings
•  CSR hearings
•  Internal reporting system  

(external contact points)

•  Ordinary General Meeting 
of Shareholders

•  Various types of briefings
•  Shareholder questionnaires

SuppliersEmployees

CustomersCommunities

Environment

Shareholders 
and Investors

Methods of Establishing Priorities and the Results

We identified the departments that have relationships with the CSR 
items listed in the Group’s Corporate Philosophy, including the envi-
ronment, customers, employees, shareholders and investors, and 
suppliers. Then, for each department, we took into consideration 
two major angles: namely “importance for management” and 
“importance in the light of social requirements (expectations of 
stakeholders).” Going forward, we will set specific objectives for ini-
tiatives related to selected themes, specifically “environment” and 
“people”, and work to raise the level of these CSR activities through-
out the Group.
 For information related to the environment, please see “Sanden 
and the Environment” on pages 6-9. For information on people, 
please the “Sanden and our Employees” on pages 12-13.

Net Sales

¥287,609
Millions of yen
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Materiality Chart

Importance for management

Established  
priorities

Environment

•  Promotion of 
 environmental technology 
development

•  Responding to lowering 
the burden on the 
 environment

•  Promotion of recycling

•  Responding to climate 
change problems

 
People

•  Promotion of diversity

•  Initiatives to achieve a 
good work/life balance

•  Human resource training

•  Thorough  adherence to 
compliance
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